MAHLE

Aftermarket of tomorrow—from the oil pump to the oil management
module

= Electric and hybrid vehicles require lightweight and efficient oil
management solutions

= With its OEM expertise, MAHLE is able to supply the aftermarket
quickly

Stuttgart/Germany, November 25, 2019 — The oil pump is a traditional
part of the day-to-day life of a workshop. But how is oil management
changing with the advent of e-mobility?

The demands on oil management in electric vehicles with an oil-cooled
powertrain differ significantly from those of a classic combustion engine.
That’s why MAHLE has launched a new oil management module for the
OEM segment, with a unit that comprises a filter, electric oil pump,
cooler, and thermostat. This oil management module enables vehicle
manufacturers to deal with the increasing requirements associated with
the development of high-performance electric drives. MAHLE is able to
bring the replacement parts needed for maintenance and repair—such
as filter elements, coolers, or pumps—to the aftermarket quickly, thanks
to its expertise in original equipment.

“A MAHLE product used for original equipment today can be offered as
a complete solution for the aftermarket tomorrow—uwith a high level of
availability, top quality, and all the services and information needed in
the workshop. These range from diagnostics to training,” explains Olaf
Henning, Corporate Executive Vice President and General Manager
MAHLE Aftermarket.

By continuously expanding its product portfolio in the area of new
mobility, MAHLE has been preparing for the mobility transformation for
some time—and is paving the way for the MAHLE Aftermarket portfolio
of tomorrow. As a solutions provider, MAHLE not only has the right
spare parts to hand but also supports the workshops with diagnostics
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tools and service equipment, training, and repair and maintenance
information (RMI).

About MAHLE

MAHLE is a leading international development partner and
supplier to the automotive industry as well as a pioneer for the
mobility of the future. The group’s product portfolio addresses all
the crucial issues relating to the powertrain and air conditioning
technology—both for drives with combustion engines and for
e-mobility. In 2018, the group generated sales of approximately
EUR 12.6 billion with more than 79,000 employees and is
represented in over 30 countries with 160 production locations.

About MAHLE Aftermarket

MAHLE Aftermarket, the business unit specializing in spare parts,
uses the expertise from the series production of original equipment
in its automotive aftermarket product range and supplies trade,
workshop, and engine repair partners. The portfolio also includes
products developed by MAHLE Service Solutions for workshop
equipment as well as comprehensive services and customized
training programs. MAHLE Aftermarket is represented at 25
locations and other sales offices worldwide, with around 1,700
employees. In 2018, the business unit achieved a global sales
volume of over EUR 928 million.
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