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MAHLE Aftermarket moves to new European headquarters

= MAHLE Aftermarket completes its relocation to Schorndorf
= Around 400 employees now work at the Schorndorf location

Stuttgart, April 02, 2019—Everything under one roof: the
Aftermarket business unit of MAHLE GmbH has relocated from
Stuttgart to Schorndorf, both in Germany. Administration, sales, and
logistics are thus combined at one location—for shorter distances
and therefore faster response times.

With a modern office concept that encourages cooperation and a
bright, inviting customer area for training and conferences, MAHLE
Aftermarket’s new competence and logistics center is impressive.
Around 100 employees have relocated to the existing logistics
center as a result of the move. This means a total of 400 people
now work at the MAHLE location in Schorndorf, which was
extended by around 3,000 m2 to create additional office and
customer spaces. The refurbishment of the company canteen, as
well as 70 new parking spaces and the installation of charging
stations for electric cars and bicycles for environmentally friendly
transport at the plant also contribute to the improved working
conditions at the location.

“Our relocation offers our customers real benefits. All the
Aftermarket functions now work under one roof—this makes us
even more agile and shortens the distances,” says Olaf Henning,
Corporate Executive Vice President and General Manager MAHLE
Aftermarket.

MAHLE Aftermarket, the MAHLE business unit specializing in spare
parts, uses the expertise from the series production of original
equipment in its automotive aftermarket product range and supplies
trade, workshop, and engine repair partners. The portfolio also
includes products developed by MAHLE Service Solutions for
workshop equipment as well as comprehensive services and
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customized training programs. MAHLE Aftermarket is represented
at 25 locations and other sales offices worldwide, with around 1,600
employees.

About MAHLE

MAHLE is a leading international development partner and supplier
to the automotive industry as well as a pioneer for the mobility of
the future. The group’s product portfolio addresses all the crucial
issues relating to the powertrain and air conditioning technology—
both for drives with combustion engines and for e-mobility. In 2017,
the group generated sales of approximately EUR 12.8 billion with
about 78,000 employees and is represented in more than

30 countries with 170 production locations.

About MAHLE Aftermarket

MAHLE Aftermarket, the business unit specializing in spare parts,
uses the expertise from the series production of original equipment
in its automotive aftermarket product range and supplies trade,
workshop, and engine repair partners. The portfolio also includes
products developed by MAHLE Service Solutions for workshop
equipment as well as comprehensive services and customized
training programs. The full extent of this expertise is found in the
MAHLE, BRAIN BEE, BEHR, CLEVITE, 1ZUMI, KNECHT FILTER,
and METAL LEVE brands.

MAHLE Aftermarket is represented at 25 locations and other sales
offices worldwide, with around 1,600 employees. In 2017, the
business unit achieved a global sales volume of over

EUR 950 million.
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For further information, contact:

MAHLE GmbH

Christopher Rimmele

Corporate Communications/Public Relations
Pragstral3e 26—46

70376 Stuttgart/Germany

Phone: +49 711 501-12374
christopher.rimmele@mahle.com
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